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Snohomish PUD 
segmentation efforts



What did we find out?



We’re not that different
from the rest of the region



Practical 
Idealists

20%

Affluent 
Conservers

10%

Follows the 
Crowd

20%

Disengaged 
Consumers  8%

Comfort is King 
9%

No Interest No 
Action

18%

Green Idealists
15%

No Interest No 
Action

25%

Comfort is 
King
9%

Disengaged 
Consumers

7%

Follows the 
Crowd

15%

Affluent 
Conservers

6%

Practical 
Idealists

23%

Green Idealists
10%

Green Rejecters  5%

PUD Service Territory BPA Territory



So what?
Data is only data, now 
what do we do with it?



Understand 
and share the 
information



Prioritize the 
segments



Incorporate into 
strategy and 
planning







Find our target 
segments



0% 20% 40% 60% 80% 100%

South County

Everett

East County

North County

Camano Island
Green Idealists
Practical Idealists
Affluent Conservers
Follows the Crowd
Disengaged Consumers
Comfort is King
No Interest No Action



Develop our 
communications 
plans



Evaluate and 
adjust




