
Marketing 
Energy Service Programs

 



Need to Increase Energy Savings
Base-load Resources, Market Purchases, CRC Targets

Increase awareness and customer participation

Clearly identify “our” programs

Recognize and reward customers for participating



Encourage every customer to pitch in and do 
what they can to be energy efficient

Utility and City to be the leader in energy 
efficiency in Idaho



Brainstorming Process

What’s Already Taken

Proper Utilization of Branding

Goldstreet Design

















Mayor’s Challenge
Press Conference

Award Plaques & Window Sticker
Newspaper & Radio Ads

Individual / Group

Mayor’s State of City Presentation
Recognize top performers






