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Agenda

ÅAbout the Study

oWhatôs OLSA?

o Sampling

o Status

ÅCataloging Results

ÅStreetlighting Findings 

ÅQuestions & Discussion



About OLSA
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Why OLSA?
Outdoor lighting has a significant role in programs and regional load

Inconsistent market 
size estimates for 
key segments 

Outdoor is Ϊάϻ ÏÆ "0!ȭÓ 
non-residential lighting 
program activity 

Relatively large 
end-useɀregionally 
and nationally



Previous Regional Stock Assessments Have Not 
Prioritized Outdoor Lighting

OLSA would complement 
other stock studies by filling 
in key gaps.

RBSA

CBSA

IFS

A
OLSA



So, what exactly 
is ñinò OLSA?
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Included in OLSA

Street and 

Roadway Lighting

Industrial &

Agricultural 

ExteriorStandalone 

Parking Garages 

& Lots 

Public

Spaces/Parks
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Commercial 
Building Exterior

Residential 
Landscape

Traffic Lights &

Billboards

Not in OLSA



Sampling
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Creating a  
Sample Frame

No single list of outdoor fixtures exists, just as one does not 

exist for commercial buildings

In absence, team used a geographic sample design to 

generate the sample frame
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Sampling Unit: Census Blocks
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Why? Be consistent with CBSA

Also:

ÅMutually exclusive

ÅComprehensive and exhaustive 

ÅReasonably sized



Satellite 
Luminosity Data
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Å Used luminous flux 

(average luminosity in 

an area multiplied by 

the size of the area) to 

identify ñbrighterò 

areas in region

Å These areas are likely 

to contain OLSA 

outdoor lighting 

segments


