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Cash for Appliances 
Washington: 
Program Unit Goals Review

34,766$5,607,45059,766Total 
14,766$1,107,45014,766$75RF
20,000$4,500,00045,000$100CW >2.46

RecycledTotalUnits$$Measures
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RecycledTotalUnits$$Measures

76Jobs Created
16,083,192Total Annual CO2 Reductions (lbs)

355,410,000Total Annual Water Savings (gallons)
99,000Total Annual Energy Savings (Therms)

12,035,430Total Annual Energy Savings (kWh)
34,766Total Number of Appliances Recycled
59,766Total Number of Rebates Paid
Targets Program Objective
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Rebates Processed Status



4

Units by Measure

• Clothes Washer Redeemed Units 
• Refrigerators Redeemed Units 
• Number of apps in the hopper
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Savings YTD

• Savings per Year
– kWh Saved: 1,148,529
– Therms Saved: 7,828
– Gallons Saved: 28,101,084

https://na5.salesforce.com/00O70000002dy3u?dbw=1
https://na5.salesforce.com/00O70000002dy4E?dbw=1
https://na5.salesforce.com/00O70000002dy4J?dbw=1
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Funds Remaining
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Funds Remaining

• Cash for Appliances Washington is 
slated to run until mid 2011

• The program is evaluating participation 
and the possibility of adding new 
measures and a phase 2 for the 
program



Match Marketing
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Available marketing tools

• Materials are available on program 
website: 
www.cashforapplianceswa.com
– Utility and retailer pages

• Features logos, bill inserts, web buttons, fliers, 
ads, etc.

http://www.cashforapplianceswa.com/
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Available marketing tools



11

Sample marketing pieces
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Match marketing

• Match marketing is any marketing 
activity you do for your utility that also 
incorporates Cash for Appliances 
Washington information

• Examples include: bill inserts, mentions 
in newsletters, advertisements, 
materials at events, etc.
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Reporting match marketing

• Information and directions are on the 
Utilities page on 
cashforapplianceswa.com

• Download the spreadsheet on this page
• Record activities in the spreadsheet
• Save and email to bgillette@peci.org
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Reporting match marketing
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Upcoming program deadlines
• By June 15, 2010, utilities are required 

to report match marketing activities that 
took place between March 1, 2010 and 
June 10, 2010. 

• Utilities that have not performed match 
marketing activities in that time period 
are still required to report. 

• The next reporting period will collect 
activities that took place between June 
11, 2010 and September 10, 2010. This 
report will be due September 15, 2010.
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Receiving savings and match 
reports from program

• After receiving your match marketing 
information, you will receive a report 
outlining savings and match information 
for the Cash for Appliances Washington 
program
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Questions
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