Simple Steps, Smart Savings

Presenters:
Sarah F. Moore, Residential Lead, Bonneville Power Administration
Megan Milliken, Program Manager, Fluid Market Strategies

June 7, 2012




Overview

Simple Steps Update

Retall promotion successes
Existing and new POP

New retail opportunities
Next steps



B O N N E V | L L E P O W E R A-D M I N I S T R A T I O N

Simple Steps Update

= Retall promotion

= Direct install

= Direct mall fulfillment
Bulk purchase
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Retall Promotion

Products

= 829 different promotional product SKUs
= 454 general purpose SKUs, 300 specialty SKUs, 70

showerheads, and 3 fixtures

Hardware i

Stores
= 942 participauny store locations
= Retallers include: Safeway, Bi-Mart, Sam’s Club, Fred
Meyer, Lighting Showrooms, The Home Depot, Etc.
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Retall Promotion Success

O

= Total Program kWh Savings = 249,065,454

avolve:

= Total retail store locations in program = 942
= Total retall store visits = 11,914

= The number of retailers that carried showerheads
Increased by 368 stores from 2010



B O N N E V | L L E P O W E R A-D M I N I S T R A T I O N

Instant
Savings!

Look for specially-priced

ith thi simple
products with this logo » gteps

=
Three simple steps to smart savings:

) Choose

There'’s an energy efficient CFL
bulb for almost every fixture.

™ Use

Change out inefficient bulbs
and use 75% less energy!

¢y Save _ .
CFL bulbs save you money SKU |dent|f|er

and energy every day.

Brought to you by your local utility.

Fred Meyer shelf presentation

Learn more at www.SimpleStepsNW.com

[EBP|  Soecis prcing on select ENERGY STAR® GFLs while suppias last. Not valk with any cther utiy off

Aisle Violator
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Choose.Use. Save.

Color Selection Guide Choose.Use. Save.

Light color is NN P | LB CFL Selection Guide
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New POP-Sales

SimpleStepsNW.com SimpleStepsNW.com
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Shelf dangler Shelf dangler-gradient
Size: 45x 3 Size: 45x 3




New POP-educational
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GANDLE A-SHAPE GLOBE  TWIST OUTDOOR A h \.__ = '

2 CANDLE A-SHAPE GLOBE TWIST OUTDOOR
REFLECTOR

275 | 450 | 800 (1100 |1600

WATTS
(oncanoescent- | 25 | 40 | 60 | 75 | 100
EUIVE

LUMENS
LIMENS | 275 | 450 | 800 |1100 1600

simple
gteps

Pull down shade size: 4.88 x 16

Tear off pad/pull down shade Tear off pad size: 5x 13
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LEDS:
= |dentify regional product specifications
=  Efficacy

=  Directional

=  Define product options
= Reflectors

. Cans
2 Omni-directional
D Fixtures

= |dentify retail distribution
=  Timeline- October 2012
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New Retaill Opportunities

Smart Strips:
= Review case studies
= |dentify price points
= |nstallation survey
= Timeline- no residential deemed measure- 2013

4
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New Retaill Opportunities

Appliances (clothes washers, refrigerators)
= (Gauge Iinterest in regional markdown
= Review instant rebate options

= |dentify applicable products
= Timeline- Late 2012

12
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New Retaill Opportunities

Lighting Controls (dimmers, timers, sensors)

= |dentify applicable products

= Review case studies

= Develop savings estimates

= Timeline- reviewing products in-store, no deemed
measure
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Next Steps

= Survey completion!
https://www.surveymonkey.com/s/S4POP

= POP retall test >
= 2013 retall planning %
e\

= Questions?

14


https://www.surveymonkey.com/s/S4POP�
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Contact Information

Megan Milliken
Program Manager
Fluid Market Strategies

mmilliken@fluidms.com . _
503.808.9003 Information to be updated at:

http://Partner.SimpleStepsNW.com

Sarah F. Moore
BPA Residential Lead
Bonneville Power Administration
sfmoore@bpa.gov
503.230.4157
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